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PARTICIPANTS BIOGRAPHIES (alphabetical order) 

Acikgoz, Fulya is a Ph.D. candidate at University of Bristol, UK. Her research focuses on 
technology marketing and information management, and social media. She published in 
journals including Journal of Business & Industrial Marketing, International Journal of 
Contemporary Hospitality Management, Behaviour & Information Technology, 
International Journal of Human-Computer Interaction, Journal of Marketing for Higher 
Education. 

 

 

 

Afaq, Anam is a Research Scholar pursuing her PhD in Marketing Management from Amity 
University Noida. Her area of interest in research includes Big Data Analytics and Digital 
Marketing. She is a certified Digital Marketer.   

 

 

 

 

Ajayi, Samson is a second-year doctoral researcher in Management with concentration in 
Marketing at ISCTE Business School, Lisbon, Portugal. His research interests focus on 
the internet of things, AI, consumer engagement, and consumer retention. His research 
has been published in EuroMed Journal of Business Journal and Journal of Marketing 
Management and Consumer Behavior. He has presented his research in AIM-AMA-
Sheth Foundation Doctoral Consortium 2022. In parallel with his Ph.D. Program, 
Samson has over 15 years cognate experience across different international brands and 
currently works as the Country Business Director in Robert Bosch Africa responsible for 
defining and driving the sales and brand strategy in Nigeria. 

 

Akdim, Khaoula is a PhD student at the university of Zaragoza (Spain). She is a member of 
the research group METODO. Her main research interest concentrates on the eWOM 
and smart technologies in service marketing. She is also concerned about the issues of 
mobile APPs in travel sector. Ms. Akdim is an agricultural engineer graduated from 
Agronomic and Veterinary Institute Hassan II, Rabat Morocco, with a Master of Science 
in Agro-food marketing from the International Center of Advanced Mediterranean 
Agronomic Studies (CIHEAM) Zaragoza, Spain. Organising Committee AIRSI2022. 

 

 Alabed, Amani is a PhD student at Newcastle University Business School, Newcastle 
University, UK. Her research focuses on consumer behaviour and artificial intelligence. 
She has previously obtained an MSc degree in International Marketing at Newcastle 
University Business School. She also has a certification in the fundamentals of AI from 
Microsoft and a certification in social media from the Digital Marketing Institute. 

 

 



 

Alina Kerath is a research assistant and PhD candidate at the Chair of Business Administration 
and International Management at the Catholic University of Eichstaett-Ingolstadt, 
Germany. Her major fields of research are digital services & digital assistants and their 
effects on consumers.    

 

 

 

Anaya-Sanchez, Rafael (PhD) is an Associate Professor of Marketing at University of Malaga. 
His research interests include social media and e-commerce. His research has been 
presented in international conferences as well as peer-review journals (e.g. Tourism 
Management, Computers in Human Behavior, Electronic Commerce Research and 
Applications, among others). 

 

 

 

Andreu, Luisa is Associate Professor in Marketing at the University of Valencia (Spain). Her 
current research focuses on Sustainable Tourism Marketing, Consumer Neuroscience, 
Virtual Reality and Digital Marketing. She has published her research in journals such 
as Annals of Tourism Research, Journal of Business Research, Journal of Sustainable 
Tourism, Tourism Management, Psychology & Marketing, among others. She is 
currently Associate Editor of Tourism Review. She coordinates an international 
postgraduate course in Service Marketing & Management at the University of Valencia. 
She has been visiting scholar at the PennState University (2008), University of 
Cambridge (2011), and University of Surrey (2019).  

 

Barta, Sergio is a PhD Student in the Department of Marketing Management and Market 
Research at the University of Zaragoza. He holds a Business and Management degree 
and a master’s degree in Strategy and Marketing. His research interests focus on the 
effect of electronic devices on flow state and the impact of new technologies on consumer 
behaviour. Organising Committee AIRSI2022. 

 

 

 

Belanche, Daniel is Assistant Professor at the department of Marketing Management and 
Market Research (Universidad de Zaragoza). Listed on the Stanford University’s 2021 
Top 2% Most Cited Scholars in Marketing in the World. Research lines: AI and robots 
in services, new services adoption, technology, emotions, influencer marketing, online 
advertising and place identity. Results and conclusions from this research have been 
presented at conferences, and published in scientific journals as Journal of Service 
Research, Journal of Service Management, Journal of Interactive Marketing, 
Information & Management, or Psychology & Marketing. President of AIRSI2022 
Scientific Committee.  



 

Berezina, Katerina, Ph.D., CHTP, CRME, CHIA, is an Associate Professor and a Hospitality 
Management Program Director in the Department of Nutrition and Hospitality 
Management at the University of Mississippi.  Dr. Berezina’s research interests are in 
the areas of information technology in hospitality and tourism, electronic distribution, 
and revenue management. She serves as the Managing Editor of the Journal of 
Hospitality and Tourism Technology. Also, Dr. Berezina assumes the roles of the Vice-
Chair of the CHTP Advisory Council with Hospitality Financial and Technology 
Professionals (HFTP), the Director of Membership Services with the International 
Federation for IT and Travel & Tourism (IFITT), and a member of the Industry-Faculty 
Partnership Council with Hospitality Sales and Marketing Association 

 

Biggemann, Sergio is Associate Professor of Marketing at The University of Otago Business 
School, his research interest in in modelling the dynamics of business relationships with 
focus on the effects of emerging technologies, particularly artificial intelligence in 
developing and management of relationship between organisational customers and 
intelligent virtual assistant technologies. He sit in the editorial board of and has published 
in journals such as Industrial Marketing Management, The Journal of Business Research, 
and The Journal of Business and Industrial Marketing among others. 

 

Bigné, Enrique is Professor of Marketing at the University of Valencia (2001-) and at Jaume 
I University (1996-2001). He has been visiting scholar at the University of Maryland 
(2011, 2012) and Berkeley Haas School of Business (2014). His main research interests 
are advertising, neuromarketing, and virtual reality. His work has been published in 
Psychology & Marketing, Journal of Current Issues and Research in Advertising, 
International Journal of Advertising, Annals of Tourism Research, Tourism 
Management, Journal of Business Ethics, Journal of Business Research, Frontiers in 
Psychology, Journal of Services Marketing, and International Journal of Research in 
Marketing, among others.  

 

Blanco-Moreno, Sofia is a Marketing and Tourism expert with specialization in Digital 
Marketing and technologies such as Machine Learning and Deep Learning applied in 
Tourism, Travel, Hospitality, Leisure industries and Smart Destinations. She is a member 
of the MKTing research group. She is also a predoctoral researcher at the Universities of 
León and Salamanca (Spain), and she has worked as a Digital Marketing expert on 
international companies such as Melià Hotels. She is an assistant professor in the field 
of Consumer Behavior, Tourism marketing and Cross-Cultural Marketing. 

 

Burkett, Mary Grace is originally from the Philippines, currently residing in Madrid, Spain. 
Studied Bachelor of Arts in International Studies major in Tourism Management at San 
Beda College Alabang. Travelled to Spain to pursue her master’s degree: Master in 
European Union studies and Human Rights and  Master in Innovation and Tourism 
Marketing at Universidad Catolica San Antonio de Murcia. Currently studying Doctorate 
in Tourism and Commerce at Universidad Complutense de Madrid. Previously worked 
in the airlines as flight attendant and as flight operations inspector. Moved to Spain, after 
her masters degree and worked in marketing and ecommerce industry. Currently working 
as SAP Project manager at a multinational electronics company. 

 

 



 

Caballero-Galeote, Lidia is a PhD student at the University of Malaga (Spain). She has been 
working as an airport maintenance technician for more than twelve years and has 
completed a master's degree in Airline and Airport Management. Her current research 
interests are transport studies, new technologies, social networks and tourism. 

 

 

 

Casaló, Luis V. holds a Ph.D. in Business Administration and is Associate Professor of 
Marketing at the University of Zaragoza (Spain). His research interests include the 
influence of social networks and new technologies (e.g. artificial intelligence) on 
consumer behavior, and service marketing and management (especially in the travel and 
hospitality industry). He has published more than 50 papers in well-recognized 
international journals such as International Journal of Electronic Commerce, Journal of 
Business Research, Information & Management, Psychology & Marketing, Computers 
& Education, Computers in Human Behavior, Internet Research, International Journal 
of Information Management, Journal of Environmental Psychology, Tourism 
Management or International Journal of Hospitality Managaement. He is the recipient 
of several prizes such the 2018 Outstanding Reviewer for Internet Research (by 
Emerald), or the best paper published at the Spanish Journal of Marketing ESIC. He is 
regional editor for Europe of the Spanish Journal of Marketing ESIC and he is also a 
member of the editorial board of Internet Research and Journal of Hospitality and 
Tourism Insights. Program Chair AIRSI2022. 

 

Castillo, Daniela Daniela is a doctoral researcher at Brunel University London, currently 
investigating customer participation in interactions with AI-powered technologies, such 
as chatbots. Her main research topics revolve around AI, chatbots, self-service 
technologies and co-creation. Daniela also lectures digital marketing at the University of 
Malta, across a number of programmes, including MBA. She holds an M.Sc. in 
International Marketing from the University of Strathclyde in the UK. Prior to joining 
academia, Daniela obtained significant digital marketing experience in a number of 
industries, including CRM, Software and iGaming, where she was responsible for 
managing and driving the customer acquisition strategy across multiple digital channels. 

  

Ciftci, Olena , MS, CHIA, is a Ph.D. candidate and instructor in the Department of Nutrition 
and Hospitality Management at the University of Mississippi. Her research interest is in 
information technologies in the hospitality industry, revenue management, consumer 
behavior, and research methods. Olena is the author of articles in academic journals, 
publications in professional journals, and two book chapters. She presented her research 
at international academic conferences. Olena serves as an Editorial Assistant at the 
Journal of Hospitality and Tourism Technology and a reviewer for five highly ranked 
academic journals in hospitality and tourism. 

 

 

 

 



 

Cobanoglu, Cihan Ph.D., CHTP, is the dean of the School of Hospitality and Tourism 
Management. He holds the McKibbon Endowed Chair Professor of the School of 
Hospitality and Tourism Management at USF's Muma College of Business in Sarasota-
Manatee. He also serves as the director of the M3 Center for Hospitality Technology and 
Innovation and is the coordinator of international programs for the college.  Dr. 
Cobanoglu is a renowned hospitality and tourism technology expert and a Fulbright 
specialist.  He is a Certified Hospitality Technology Professional and is editor of the 
Journal of Hospitality & Tourism Technology and the Journal of Global Business 
Insights. 

 

 Cristina Mele (PhD) is Full Professor of Service Innovation and the coordinator of the PhD 
in Management at the Department of Economics, Management and Institutions, 
University of Naples Federico II. She is delegated of Innovation and Third Mission at 
University. Her main research interests are innovation and smart technologies, value 
creation, markets and service ecosystems. She has more than 260 publications. Her 
articles have appeared in Journal of The Academy of Marketing Science, Marketing 
Theory, Industrial Marketing Management, Journal of Business Research, Journal of 
Service Management and Journal of Service Theory and Practice. Cristina is one of co-
chairs of The Naples Forum on Service. She is the recipient of S-D logic Award (2019). 

 

Dekkal, Massilva M.Sc., is a Ph.D. candidate at ESG business school of University of Quebec 
in Montreal (UQAM). Her research interests are in digital marketing applied to financial 
services (Fintech). 

Departme 

 

 

 

Deriu, Valerio is a PhD Candidate in Management at Luiss Guido Carli University (Rome, 
Italy). He also received - cum laude - a Master’s Degree in Psychology applied to work 
and juridical-forensic contexts at La Sapienza (Rome, Italy). His current research focuses 
on emerging technologies in the hiring process, such as the digital job interviews and 
artificial intelligence, which allow semi- or fully automation of selection decisions. 
Specifically, he is investigating how attachment styles, defined as relationship-based 
models of behavior in social contexts, influence job candidates’ reactions to these novel 
technologies. 

 

Dimitrova, Irina is a doctoral student of Business Administration at Mid Sweden University 
and the Centre for Research on Economic Relations (CER). Her research focuses on 
financial issues. 

 

 

 

 



 

Dwivedi, Yogesh K. is a Professor of Digital Marketing and Innovation and Founding Director 
of the Emerging Markets Research Centre (EMaRC) at the School of Management, 
Swansea University, Wales, UK. In addition, he holds a Distinguished Research 
Professorship at the Symbiosis Institute of Business Management (SIBM), Pune, India. 
Professor Dwivedi is also currently leading the International Journal of Information 
Management as its Editor-in-Chief. His research interests are at the interface of 
Information Systems (IS) and Marketing, focusing on issues related to consumer 
adoption and diffusion of emerging digital innovations, digital government, and digital 
and social media marketing particularly in the context of emerging markets. Professor 
Dwivedi has published more than 500 articles in a range of leading academic journals 
and conferences that are widely cited (more than 40 thousand times as per Google 
Scholar). He has been named on the annual Highly Cited Researchers™ 2020 and 2021 
lists from Clarivate Analytics. Professor Dwivedi is an Associate Editor of the Journal 
of Business Research, European Journal of Marketing, Government Information 
Quarterly and International Journal of Electronic Government Research, and Senior 
Editor of the Journal of Electronic Commerce Research. 

 

Elmashhara, Maher Georges is a Researcher and Lecturer at the Research Centre in 
Management and Economics (CEGE) and Católica Porto Business School, Catholic 
University of Portugal. He teaches Advanced Topics in Marketing and Research 
Seminars, and his current research interests focus on consumer behavior and psychology, 
retailing, and sensory interactive marketing. His work has been published in international 
journals including “Journal of Retailing and Consumer Services”, “Travel Behavior and 
Society”, and “International Journal of Retail & Distribution Management”, among 
others. In addition, he has made a research stay at the University of Maribor, Slovenia. 

 

Etienne, Elodie is a Ph.D. student at HEC, the Management School of the University of Liège 
(Belgium). She is a teaching in Mathematics and Statistics. She holds a master's degree 
in Mathematics from the University of Liège. Her main fields of interest are Artificial 
Intelligence and the study of new digital technologies for business. She is a part of a 
research and development lab in Mixed Reality that creates several research and 
education XR environments in the fields of marketing, psychology, logistics, 
medicine…Her doctoral research will investigate how to improve Business processes 
using Machine Learning and Virtual Reality. 

 

 

Ezgi Merdin-Uygur works as an Assistant Professor of Marketing at Kadir Has University, 
Istanbul, Turkey. Her work has appeared in various outlets such as Journal of Consumer 
Behaviour, Self & Identity, and Annals of Tourism Research amongst others. Her 
research focuses on social influence as well as robotic and virtual experiences as they 
unfold in consumer behavior and marketing. She also received Best Track Paper Award 
at the AMA Winter Conference. 

 

 

 

 



 

Fandos Herrera, Carmina is associate professor in marketing management and marketing 
research at the Universidad de Zaragoza (Spain). Her research topis are Agrofood 
marketing, Services marketing (Complaint Consumer Behaviour), Tourism marketing 
and Teaching Innovation. She has been published in journals like International Journal 
of Contemporary Hospitality Management, British Food Journal, Journal of Service 
Theory and Practice, Journal of Product and Brand Management, Journal of Vacation 
Marketing y Agribusiness: an International Journal, or Studies in Higher Education, 
between others. Organising Committee AIRSI2022. 

 

 

 Filieri, Raffaele is a Professor of Digital Marketing in the Marketing Department at Audencia 
Business School, Nantes, France. He is Associate Editor of the Journal of Business 
Research and European Management Review and sits on the Editorial Boards of various 
marketing & service research journals. His research interests include social media 
(eWOM); digital marketing; consumer behavior in digital settings; cross-cultural brand 
management; online services management. He has published extensively in top-ranked 
journals, including Journal of Service Research, Tourism Management, Annals of 
Tourism Research, Journal of Travel Research, Journal of Interactive Marketing, 
Marketing Letters, International Marketing Review, Industrial Marketing Management, 
Journal of Business Research. 

 

Finken, Davis is 3rd year PhD Candidate & Visiting Scholar @University of Michigan. His 
dissertation project on Extended Realties’ impact on decision-making, preference 
formation and judgement allows him to delve into areas we know, so far, only very little 
about. It really motivates him to better understand when and why virtuality can have 
beneficial consequences for business and society, but likewise to unveil related adverse 
effects. Certainly, AR, VR, and the “Metaverse” will impact us in the years to come. 

 

 

 

Flavián, Carlos  is Professor of Marketing at the University of Zaragoza (SPAIN) and Chair 
of METODO research group. His research focuses on the analysis of people's interaction 
with new technologies, studying both the particularities of the technology (e.g. usability) 
and the perceptions, behavioral intentions and actual behaviors of consumers (adoption, 
recommendation, eWOM, satisfaction, loyalty, etc.).  This research is developed in 
diverse contexts such as the adoption of services through the Internet and more recently 
in the context of artificial intelligence, virtual reality, augmented reality and other 
Industry 4.0 technologies. His research has been published in journals specialized in 
marketing, psychology, tourism and new technologies. He is the founder and editor-in-
chief of Spanish Journal of Marketing-ESIC and associate editor of The Service 
Industries Journal. AIRSI2022 Conference Chair. 

 

 

 



 

Flavián-Lázaro, Marta has a degree in Business Administration and Management from the 
University of Zaragoza, and studied entirely in English.  
Her final degree work addressed the relationship established between the influencers who 
interact through Instagram, their followers and the products they promote through this 
growing social network. Organising Committee AIRSI2022. 

 

 

 

Fuentes-Moraleda, Laura has a PhD in Social Sciences from UNWTO and Nebrija University 
and she is Lecturer of Tourism Market Analysis and Tourism Planning at Rey Juan 
Carlos University, both for undergraduate and postgraduate levels. In the past fifteen 
years her professional activity has been linked to the field of tourism destination 
management, and she has contributed to activities related to development and sustainable 
projects in tourist destinations in European and Latin American countries, while working 
with domestic agencies, public and private. Deputy director at Tourism Studies Centre 
in Rey Juan Carlos University. 

 

García-Haro, María Ángeles Ph. D., is a full-time Lecturer in Economics and Business Studies 
at the University Oberta of Catalunya. Her research interests fall in the areas of consumer 
behavior, tourism, value co-creation and social media. García-Haro is co-author of 
several articles indexed in JCR Clarivate Analytics and book chapters in prestigious 
publishers. Also, she has participated as a speaker in more than 15 national and 
international conferences. 

 

 

Gelbrich, Katja  is a Full Professor of Business Administration and International Management 
at Catholic University of Eichstaett-Ingolstadt, Germany. Her major fields of research 
are services marketing & service recovery, digital services & digital assistants, and cross-
cultural marketing & management. She has published articles in scientific journals such 
as Journal of the Academy of Marketing Science, International Journal of Research in 
Marketing, Journal of Service Research, Journal of Retailing, Journal of Business 
Research, Marketing Letters, Business Ethics Quarterly, Journal of Retailing and 
Consumer Services, and Journal of Services Marketing. 

 

 Girotto, Michele holds a doctoral degree in organization and business management, from the 
Universitat Politècnica de Catalunya. Currently she is teaching international marketing 
and product management at the Universitat de Barcelona, where she holds a tenure track 
position in marketing. Her research interest lies in leadership, communication and digital 
marketing and ecommerce. She participates in the business and management research 
group and in the GIDM (Research group in teaching of marketing and market research) 
at the University of Barcelona). 

 

 

 



 

González-Jiménez, Héctor is an Associate Professor in Marketing at ESCP Business School, 
Spain. His main research interests are in consumer-brand perceptions and human-robot 
interactions. His work has been published in journals such as the Journal of Business 
Research, Journal of Advertising, Journal of Travel Research, Psychology and 
Marketing, and Futures. 

 

 

 

Gregory-Smith, Diana is a Professor of Marketing and Sustainability at Newcastle University 
Business School, Newcastle University, UK. Her research focuses on ethical and 
sustainable marketing and consumption; the psychology of decision making and 
behaviour change; technology and consumer behaviour. Diana is an interdisciplinary 
researcher whose work has been published in a range of journals such as the Psychology 
and Marketing, Journal of Business Ethics, Computers in Human Behavior, Annals of 
Tourism Research, Tourism Management, and European Management Review, among 
others. 

 

Guinalíu, Miguel is Associate Professor of Marketing (University of Zaragoza, Spain). His 
main research topics are: online trust, virtual communities. Web Chair AIRSI2022. 

 

 

 

 

Gul, Kanwal is a doctoral researcher in Management at the University of Naples in Italy. She 
is the winner of the research grant offered for the XXXVII cycle at the Department of 
Economics, Management, and Institutions (DEMI). Her teaching experience is a 
culmination of half a decade of experiential pedagogy backed by corporate exposure. 
Kanwal’s interests reside in Supply chain and Services with expertise that revolves 
around sustainability. She is currently pursuing projects that illustrate Neuro-Symbolic 
AI's role in venture development. Her research acumen offers an interdisciplinary 
approach using state-of-the-art technologies towards sustainability.  Recent work by Ms. 
Gul is a critical reflection of food loss & waste prevention, where she signifies the role 
played by technology. It coincides with her belief to make the world a better place & 
with every public appearance, she inches towards realizing the same!. 

 

Gurrea, Raquel holds a Ph.D. in Business Administration, and she is an Associate Professor 
in the Faculty of Economics and Business Studies at the University of Zaragoza (Spain). 
Her main research lines are online consumer behavior and multichannel behavior. Her 
work has been published in several journals, such as Journal of Interactive Marketing, 
Psychology &amp; Marketing, International Journal of Market Research, Information 
&amp; Management, Computers in Human Behavior, Internet Research or Online 
Information Review. Organising Committee AIRSI2022. 

 



 

Gustafsson, Anders Professor of Marketing BI Norwegian Business School. His research is 
focused on marketing, retailing, consumer experience and satisfaction. He is a board 
member of the AMA’s non-profit foundation that recognizes outstanding marketing 
individuals (The Sheth Foundation) President of the Academic Council of the AMA and 
Editor-in-Chief of the Journal of Business Research. 

 

 

 

Ha, Sejin is a professor at University of Tennessee, in the Department of Retail, Hospitality 
and Tourism Management. Her research interests include the dynamics between 
consumer consumption and retail marketplace, particularly with focus on technology-
mediated dynamics. Her research has appeared in Journal of Business Research, 
Computers in Human Behavior, The Service Industries Journal, Journal of Service 
Management, Cyberpsychology, Behavior, and Social Networking, International 
Journal of Retail and Distribution Management, and Clothing and Textile Research 
Journal. 

 

Hammerschmidt, Maik is a Professor of Marketing and Chair in Marketing and Innovation 
Management at the University of Goettingen, Germany. He earned his Ph.D. at the 
University of Mannheim, Germany. His research focuses primarily on artificial 
intelligence in the service frontline, motivational information systems, and corporate 
social responsibility. 

 

 

 

 Hart, Brian ‘t holds a PhD in Marketing from Curtin University, Australia. He also holds a 
Bachelor of Commerce in Marketing and a first-class honors in Marketing from Curtin 
University. He currently works as an Assistant Professor of Marketing at Trinity Western 
University in BC, Canada. His research interests include advertising, branding, 
technology adoption and ageing consumers. Brian is most passionate about working 
together with organizations, and supporting an ecosystem of people-centred innovation, 
particularly within the ageing consumer sector. 

 

 

Heiko is a PhD student and junior researcher at the Service and Technology Marketing Group 
at RWTH Aachen University. His research interests focus on the ways in which new 
technologies re-shape customers’ service experience in different service settings. 
Heiko’s PhD thesis consists of three papers which discuss e.g., the impact of AI-
technologies on traveler’s service experience at airports or the negative consequences 
customers experience during encounters with humanoid service robots. His work on 
collaborative service robots was published in the Journal of Service Management. He 
regularly presents his research at renowned service and marketing conferences. 

 



 

Hernandez-Reyes Alix, currently in the first year of the PhD program in Marketing at the 
University of Valencia, also holds a Master of Arts in Tourism Management from the 
University of Derby, and a Masters in Marketing and Market Research (international 
stream) from the University of Valencia and Jaume I University. With over 20 years of 
experience in international education (marketing and admissions), she currently resides 
in Asia (Japan and Singapore), and her main research interests surround the use of 
technologies (robots and AI) in the service industry and their effects in the customer 
experience. 

 

Hsu, Hsuan is an Assistant Professor of English Taught Program in Smart Service 
Management, Shih Chien University. His research focus includes smart technology 
application, metaverse, digital learning, experience design and aesthetics. He has 
published articles in top-tier international tourism and hospitality journals such as 
International Journal of Hospitality Management, Journal of Hospitality and Tourism 
Technology, Journal of Hospitality Marketing & Management, Journal of Sustainable 
Tourism, Journal of Hospitality and Tourism Management, Journal of Hospitality, 
Leisure, Sport & Tourism Education, Information Technology & Tourism, Asia Pacific 
Journal of Tourism Research, etc.. 

 

Ibáñez-Sánchez, Sergio  holds a Ph.D. in Business Administration and is a postdoctoral 
researcher at the University of Zaragoza (Spain). His main research line focuses on 
analyzing the impact of new technologies on the customer experience. The main results 
of his research have been published in academic journals such as Journal of Business 
Research, Cyberpsychology, Behavior, and Social Networking, and Journal of 
Hospitality Marketing & Management. His research has also been presented in national 
and international conferences such as the International Conference on Corporate and 
Marketing Communications, where he received the DON E. SCHULTZ Best 
Competitive Paper Award. Organising Committee AIRSI2022. 

 

Im, Hyunjoo is an associate professor of Retail and Consumer Studies at the University of 
Minnesota – Twin Cities. She is interested in how consumers process and respond to 
information present in the retail environment and how the design of retail services and 
interfaces affect consumer decision-making, especially in the context of new retail 
technologies such as voice assistants, virtual reality, AI, etc. Her works have been 
published in several peer-reviewed journals including Psychology & Marketing, Journal 
of Retailing and Consumer Services, Journal of Business Research. 

 

 

Ivanov, Stanislav is currently Professor and Vice-Rector (Research) at Varna University of 
Management, Bulgaria (http://www.vum.bg) and Director of Zangador Research 
Institute (https://www.zangador.institute/en/). He is the Founder and Editor-in-chief of 
two academic journals: European Journal of Tourism Research (http://ejtr.vumk.eu) and 
ROBONOMICS: The Journal of the Automated Economy 
(https://journal.robonomics.science). His current research interests include robonomics, 
robots and automation in tourism/hospitality, the economics of technology, social aspects 
of automation. His publications have appeared in different academic journals such as 
Annals of Tourism Research, Tourism Management, International Journal of Hospitality 
Management, etc.  



 

Javornik, Ana is an assistant professor in marketing at School of Management, University of 
Bristol. Her research focuses on the use and deployment of digital and immersive 
technologies, predominantly in commercial contexts. Her work is regularly presented at 
international conferences and has been published in internationally recognised journals 
such as Journal of Retailing, Journal of Interactive Marketing, Psychology & Marketing 
and others. 

 

 

Khanh Le is a doctoral student at the department of marketing in University of Auckland 
Business School in New Zealand 

 

 

 

 

Kim, Terry (Haekyung) is a Ph.D. student in Apparel Studies at the University of Minnesota. 
She earned her BA and MA in Textiles, Merchandising, and Fashion Design at Seoul 
National University. Her research interests are in retail merchandising and consumer 
behavior, specifically digital consumer behavior, retail technology, and sustainable 
consumption. Her work has been published in international refereed journals such as 
Fashion and Textiles and the International Review of Retail, Distribution and Consumer 
Research. 

 

 

Konya-Baumbach, Elisa is Assistant Professor of Marketing at the University of Mannheim 
in Germany. Elisa Konya-Baumbach completed her Master (M.Sc.) in Psychology at the 
University of Vienna, Austria, and her Ph.D. in Marketing at the University of 
Mannheim. Elisa Konya-Baumbach worked as a visiting researcher at the Stern School 
of Business at New York University, U.S., and at the S. C. Johnson School of 
Management at Cornell University, U.S. Her research has been published in journals 
such as the International Journal of Research in Marketing, Journal of Business 
Research, and International Marketing Review. 

 

 

 Kunz, Werner H.  is Professor of Marketing and director of the digital media lab at the 
University of Massachusetts Boston. His research interests are in digital & social media, 
AI & service robots, innovation, and service research. His work has been published, 
amongst others, in the Journal of Retailing, International Journal of Research in 
Marketing, British Journal of Management, Tourism Management, Journal of Medical 
Internet Research, Journal of Business Research, Journal of Service Management, and 
Computational Statistics and was awarded multiple times. He is Senior Editor of the 
Journal of Service Research and current board member of the Service Research Special 
Interest Group (SERVSIG) of the American Marketing Association (AMA), the primary 
professional association of service researcher with over 2000 community members 
worldwide. 



 

Lapresta Romero, Sara  PhD Student in the Department of Marketing Management and Market 
Research of the University of Zaragoza. Her main lines of research are focused on the 
generation of customer experiences in social networks, visual firm generated content and 
the influence of visual content on customer journey, as well as the adoption of new 
technologies based on artificial intelligence. Her work has been presented in important 
discussion forums such as IBIMA 2020. 

 

 

 

Larivière, Bart is Associate Professor of Marketing at KU Leuven, and Founder & Research 
Fellow of the Center for Service Intelligence at Ghent University. His research focuses 
on the role of customers, employees and technology in service encounters. Professor 
Larivière has published in academic journals such as the Journal of Marketing Research, 
Journal of Service Research, the European Journal of Operational Research and Journal 
of Retailing. He received many awards including the prestigious Emerging Service 
Scholar Award of the American Marketing Association and the PhD Tutor Award from 
the faculty of Economics and Business Administration at Ghent University.y. 

 

 

 

Lee, Young is a second-year Ph.D. student at UTK, majoring in consumer and retail studies. 
He is currently working at UTK as a teaching and research assistant. His current research 
interest is consumers' shopping experience with technology. 

 

 

 

 

 

Li, Changxu (Victor) is a PhD Candidate at the Marketing Department of KU Leuven and an 
affiliated member at the Center for Service Intelligence of Ghent University. He obtained 
his two master’s degrees at Peking University HSBC Business School (MA in Financial 
Media with MA Minor in Management) and KU Leuven (MSc in Statistics and Data 
Science). His research interests include service intelligence, digital marketing, human-
robot Interaction, and marketing modeling. He is keen on bringing new insights from 
interdisciplinary research (marketing, communication, psychology, and data science) in 
his doctoral work. His research works has been presented at the winter AMA conference, 
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